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OUR
ﬂ5 FIFTEENTH
BIRTHDAY!

f CANADIAN B I

land we want you to be there!
Join us for a fun-filled day of
activities for the whole tamily

/ PARTY WILL FEATURE: -
live music and entertainment by
{ Kidomo, a Sony PlayStation gaming
zone, a Sony photo booth,
i Fisher-Price playground, Little Tkes 3 | 3 SUTY EIVRSESTET TR S WI0 )1
i play area, Nature Clean scavenger
% hunt, fall fair-themed food, prizes
} and so much more.... '

WHERE: Evergreen Brick Works
550 Bayview Avenue, Toronto

TIME: Nam.to4 pm.

o s FREE ADMISSION
SPONSORED BY: 3 FOR THE ENTIRE FAMILY

Z& RAIN OR SHINE! ,

4& PlayStation.

\\’

i § RSVP today by emailing us at: . A1
|E SONY. - RSVP@canadianfamily.ca
: h ~_ Visitcanadianfamily.ca
I : @reweset % for more event details and

to find out about all the

3
g .
: @}}% ways we're celebrating.
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OUR EXPERT

TRAVEL

the biggest changes in travel,
now versus 15 years ago
4 Travelling as a family is much more com-
mon now, with growth in multi-genera-
tional travel responsible for a major part of
this trend—grandparents now routinely
take vacations that involve both their kids
and their grandkids.
4The Internet has revolutionized the way
that we decide on our vacation destination
and plan and book our trips. spot,” says Yesawich
4The growth in low-cost airlines has made Canadians vacation®
the world more accessible by air and has they vacation in ea
driven down airfares across the board. the same goes forp
4 Kids are now mol
recent trends that we choosing the locat
can expect to continue tion and in helping
into the future because they are ta
4 Social networking is rapidly changing the online skills in thep
face of travel. From Facebook to Twitter, we 4 Surveys show thaf
are increasingly using these sites to discov- children choose thé
" er new destinations and, ferred travel desti
I want to be once we experience them, nowmore involved

to share those experiences theme park vacati

a lumberla‘:k‘ with family and friends. continue to increasé
l think people 4+ With the fast pace of life #Despite an ove rd

and increasing work pres- travel agents,

w'“ always sures, families are taking probably won't sp8
make houses shorter vacations—often “The irony is that

just three or four days few years a growtli

flumber.”
out of luMDer. rappedaround a weekend, ditional travel agel

_Dexter' 4 athough these are taken weird opservati
with greater frequency. And growth is among

families are travelling to destinations closer ones who are
to home. “A travel time of four to six hours, ~says Yesawich. He
driving or flying, tends to be the sweet ellers have the lés

"connect your family to na
e gggrl?g’ I'have 2 bright ut

ourchild ronmentally e e
I : ] .
The majority of families in Canada are We hope thers *iﬂbembachwdnaﬂem
dual-income, but among single-income mhwmmhemmm
families, the number of stay-at-home %thwmﬂﬂthNbﬁ sture. 1
dads has jumped from 7%in 1996 to better and want to take action to protect what they have growntolo
12% in 2009. : iy LY ARG TN
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