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OUR
FIFTEENTH
BIRTHDAY!

_fffilly
ET THE

$ffiffiil,T'*BEGIN
and we want you to be there!

ELEBRATION

us for a fun-filled day o{
activities for the whole family

J PARTY WILI FEATURE:
l ive music and entertainment bv

Kidomo, a Sony PlayStation gaming
zone, a Sony photo booth,

Fisher-Price playground, Little Tikes
play area, Nature Clean scavenger
hunt, {all {air-themed lood, prizes

and so much more....

' RSVP today by emailing us at:

RSVP@ca nad ianfami ly.ca
Visit canadianlamily.ca
{or more event details and

', to {ind out about allthe
ways we're celebrating.
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TRAVEL
t'h" bigj"tt glanges in travel,
now Yersus 15 Years ago
*Travelling as a family is much more com-

mon now with growth in multi-genera-

tional travel responsible for a major part of

this trend-grandparents now routinely

take vacationi that involve both their kids

and their grandkids.

iThe Internet has revolutionized the way

that we decide on our vacation destination

and plan and book our triPs'

*The growth in low-cost airlines has made

the world more accessible by air and has

driven down airfares across the board'

recent trends that we
can expect to continue
into thb luture
isocial networking is rapidly changing the

face of travel. From Facebook to Twitter' we

are increasingly using these sites to discov-

- er new destinations and'

OUR EXPERT
iPeter Yesawich
America's toP
who is
newspapers and

New York lirnes,
WallSkeet
television and

commentaryon
his lirm,
io some ol the
travel and
Walt Disney
hotel, Fairmonl
Marriotl

spot," saYs

Canadians
they vacation in

the same goes for

iKids are now

choosing the

tion and in helPi

because theY are

online skills in the

*surveys show
children choose
ferred travel

nowmore
theme park

continue to

iDespite an

travel agents, the

probably won't
"The ironY is that

few years a

ditional travel

weird observati

growth is

ones who are

says Yesawich.

ellers have the

"l want to bg once we exPerience them'

a lumberiack. ffilrT"?ffi ;f"fu'::'"'
I think people *with the rast pace or lire

Gu.l*"vr :l*iffiil::"J-.fr"i;
makg hOUSgS shorter vacations-often

;;f ;i i u i b" r."'#:,n'li";'liu i Ji"ulilul
-Dexter,4 *'il:Liiil:dTJ*:

families are travelling to destinations closer

to home. 
'A travel time of four to six hours'

driving or flying, tends to be the sweet
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more
dads
StAV
home
The maiority o{ families in Canada are

dual- income, but  among s ingle- income

{amilies, the number ol stay-at-home

dads has iumped IromTYo in 1996 to

12%in2OO9.
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